Tigo expands customer
service centres

ith the philosophy of
constantly  expanding

Customer convenlence,

Tigo (Pvi) Ltd' is ex-

panding their reach o their Valued
customers by setting up customer
rvice pentres at seleoted 100 star
tions and Langs super matkets in
metro areas. The intention is o pro-
vide service at the most convenient
lacations to the customer. Tigo has
sclected two of the key locations
consumers visit most fre-
i.e. fuel stations & super

hat better way than 1o provide
e convenienoe 1o our Tigo cus-
tomers en toule” sald CEO Dumind.
ra Rathayaka. “We constantly sirive
1 End iw Shntics to peovide e
customers with the best service tal-
Joved around their 1ife styles. Time
is of wasence, and today everyone is.
pressed for time, beating against the
il trving fo get from one desti
nation to another. This is why we at
Tigo fry to et a5 um.L as possible
o our s, by buing present
at their overyday stopave stops”
added Ratnayak.

The newly launched customer
service concept ‘Shop in Shop,
provides almost all of the serviees
st as In our main ser
vice centre’s. The scrvioes ofersd
include bill payments, Pre paid and
Post paid SIM salen, Scratch Cand
andl Reloads, the sale of Handsets
and Value Added Sevvices. Further
to these available services, the aut-
let is autharised to carry ont the fol-
lowing transactions:

+ Number L‘hanee

+ IMI Chan;

«  Phone ‘\|\d Sl'\l Blacking

+  Scratch Card /E Pin Prablem

+ Issuing second SIM - Lost/Dam-

age
Phone ID Cards Application
Migration STM needs

All these services are availabie at
Leugfs Sun Up super markets: Kol
wals, Moratuwa and Maharagama,
as well as at TOC fuel stations at
Dematageda, Havelock Town and
Bambalapitiya. 1 e are some of
the initial In Shop Iocations,
‘T:gowsllbvm:!vlﬂnul\laaer)e‘%

of promotions, with added benefits
on offer for our valuable customers
throughout these outlets. The latest
of gur promotions was launched on
June 5, for both our postpald and
prepaid custonerssaid Ratnavaka,
“ATost every.customer WHo VIS
our new Shop in Shop outlets will
e a winner” added Ratnayal
Tigo keeping true fo its philoso-
phy, is geared with a smile to serve
thefr customers located within
these aress and others that visit
and pass by, a satisiying customer
service, Any customer who would
purchase a Post paid connection
from the mentioned 'Shop in Shop®
m|ﬂm'~, will '.(um{ a chanee to win a
Zach new Pre paid connec-
A puchased during the mantn
of June entitles the customer ta
Rs. 100/ worth of free alr fime dur-
ing the following month, provided
that the customer's usage v
excoods Re. 100/- for the present
month in use. This benefit will con-
tinue for the n
six months in a row, at the end of
each manth, the consumer will get
arefund of Rs. 100/, Furthermors,
during the month of June, any re-
load from these outlets will present
a chanee to the customer to win a
basketof srocecas orth s 0.
from “Car ls Express’ or even a
froc tank ful of fael, To promote
bill payments at these outlets, Tigo
has introduced a money back offer,
whers the customer who pays his /
her bill will stand a chance to win
= moncy back. Tigo further of-
fers ts customers who walk into
{liese, ouflets during this promo:
tiogal month, & chanee of walking
awdy, with a complimentary item
fram Tigo by simply dropping their
S5 card / contact into the

hatibo beginning of our
new Shop in Shop concept. Very
ek wa il st ol Farce ke
rvice Gonvenisnce at every
snid Ramayake, "Our cus-

r most important as-
et and e beliovo that Sriving for
Sarvioe Excellence in everything
we do, gives us the edge to s
Tetwork & pert from the rest” eon.
cluded Ratnayaka.
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